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Lets Get Started



Introduction
Search Engine Optimisation (SEO) is the process of improving your website to

increase its visibility in search engine results. More visibility means more traffic,
which can lead to more revenue. If you’re new to SEO, don’t worry—this guide

breaks it down into 8 simple steps to help you get started.

Understand How Search Engines Work1.

Keyword Research2.

Optimise On-Page Elements3.

Create Quality Content4.

Build Backlinks5.

Focus on Mobile-Friendliness6.

Monitor Performance with Analytics7.

Stay Up-to-Date with SEO Trends8.



1.  Understand How Search Engines Work

Search engines like Google crawl, index, and rank websites to show the most
relevant results to users. Knowing this helps you understand how to structure and

optimise your website.

Guidelines:

Ensure your site can be crawled by search engines (check your robots.txt

file).

Submit your website sitemap to search engines like Google Search

Console.

Create a clear site structure that makes navigation easy.

Pro Tip:
Start with Google Search

Console. It’s free and
provides valuable insights

into how Google views your
website.



2. Do Keyword Research

Keywords are the foundation of SEO. They’re the terms your audience types into
search engines to find information, products, or services.

Guidelines:

Use tools like Google Keyword Planner or Ubersuggest to find relevant

keywords.

Focus on long-tail keywords (specific phrases) for easier ranking.

Prioritise keywords with a good balance of search volume and

competition.

Pro Tip:
Think like your audience.

Identify the words or phrases
they’d use to search for your

offerings.



Guidelines:

Write unique and descriptive meta titles and descriptions for every page.

Use keywords naturally in your content, headers, and image alt tags.

Include internal links to guide users and search engines through your

site.

3.  Optimise On-Page Elements

On-page SEO refers to optimising elements on your website, such as titles, headers,
and images, to make them search-engine friendly.

Pro Tip:
Keep it user-friendly.

Avoid keyword stuffing;
focus on writing content
that’s helpful and easy

to read



Guidelines:

Write blog posts, articles, or guides that address your audience’s

questions.

Keep content fresh and updated regularly.

Use visuals like images, videos, or infographics to enhance readability.

4. Create Quality Content

Content is the backbone of SEO. High-quality, relevant content attracts visitors,
keeps them engaged, and encourages sharing.

Pro Tip:
Focus on evergreen content.

Create articles that stay
relevant over time, like "how-

to" guides or tutorials..



Guidelines:

Reach out to industry blogs or websites to feature your content.

Share your website content on social media to encourage linking.

Create shareable resources like infographics or data-driven reports.

5. Build Backlinks

Backlinks are links from other websites to yours. They signal to search engines that
your site is credible and authoritative.

Pro Tip:
Quality over quantity. A few
high-authority backlinks are

more valuable than many low-
quality ones.



Guidelines:

Use responsive design to ensure your site works on all devices.

Test your website with Google’s Mobile-Friendly Test tool.

Optimise for fast loading on mobile devices.

6. Focus on Mobile-Friendliness

With most searches now happening on mobile devices, a mobile-friendly site is
crucial for SEO success.

Pro Tip:
Think mobile-first. Design your
website with mobile users in
mind, ensuring a seamless

experience.



Guidelines:

Use Google Analytics to track website traffic and user behaviour.

Monitor keyword rankings and traffic sources.

Adjust your strategy based on data insights.

7.  Monitor Performance with Analytics

SEO isn’t a one-time task; it requires ongoing monitoring and adjustments.
Analytics tools help you measure what’s working and what needs improvement.

Pro Tip:
Set measurable goals. Track
specific metrics like organic

traffic, bounce rate, or
conversions to evaluate your

SEO efforts.



Guidelines:

Follow SEO blogs like Moz, Ahrefs, or Search Engine Journal.

Participate in online forums or webinars to learn from experts.

Experiment with new SEO techniques and measure results.

8. Stay Up-to-Date with SEO Trends
SEO is always evolving due to changes in search engine algorithms. Staying

informed helps you maintain or improve your rankings.

Pro Tip:
Embrace AI tools. AI-driven
tools can help you generate

content ideas, perform
keyword research, and track

performance more
efficiently.



Conclusion

SEO success doesn’t happen overnight, but with these 8 steps, you can build a
strong foundation. Focus on understanding your audience, creating valuable

content, and staying consistent with optimisation efforts. Over time, you’ll see your
rankings improve and your website traffic grow!

info@@web8.co.nz

If you’re ready to take things to the next level but feel unsure where to start, Web8
is here to help. We offer tailored solutions to improve your website’s performance,

drive traffic, and turn visitors into loyal customers.

Special Offer: For a limited time, we’re offering a free website health check to help
identify areas of improvement and provide actionable recommendations.

Book Your Free Website Health Check Now

Let’s work together to grow your digital presence and achieve your business goals!


